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® L Forward-Looking Statement
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Certain statements in these presentation materials, as well as in oral statements made by representatives of the Corporation in connection with these materials or in response to
questions, other than statements of historical fact, are forward-looking statements based on certain assumptions and reflect the Corporation’s current expectations, or with respect
to disclosure regarding the Corporation’s public subsidiaries, reflects such subsidiaries’ disclosed current expectations. Forward-looking statements are provided for the purposes of
assisting the investors in understanding the Corporation’s financial performance, financial position and cash flows as at and for the periods ended on certain dates and to present
information about management's current expectations and plans relating to the future and investors are cautioned that such statements may not be appropriate for other purposes.
These statements may include, without limitation, statements regarding the operations, business, financial condition, expected financial results, performance, prospects,
opportunities, priorities, targets, goals, ongoing objectives, strategies and outlook of the Corporation and its subsidiaries, as well as the outlook for North American and international
economies for the current fiscal year and subsequent periods. Forward-looking statements include statements that are predictive in nature, depend upon or refer to future events or

conditions, or include words such as “expects”, “anticipates”, “plans”, “believes”, “estimates”, “seeks”, “intends”, “targets”, “projects”, “forecasts” or negative versions thereof and

o

other similar expressions, or future or conditional verbs such as “may”, “will”, “should”, “would” and “could”.

By its nature, this information is subject to inherent risks and uncertainties that may be general or specific and which give rise to the possibility that expectations, forecasts,
predictions, projections or conclusions will not prove to be accurate, that assumptions may not be correct and that objectives, strategic goals and priorities will not be achieved. A
variety of factors, many of which are beyond the Corporation’s and its subsidiaries’ control, affect the operations, performance and results of the Corporation and its subsidiaries and
their businesses, and could cause actual results to differ materially from current expectations of estimated or anticipated events or results. These factors include, but are not limited
to: the impact or unanticipated impact of general economic, political and market factors in North America and internationally, interest and foreign exchange rates, global equity and
capital markets, management of market liquidity and funding risks, changes in accounting policies and methods used to report financial condition (including uncertainties associated
with critical accounting assumptions and estimates), the effect of applying future accounting changes, business competition, operational and reputational risks, technological change,
changes in government regulation and legislation, changes in tax laws, unexpected judicial or regulatory proceedings, catastrophic events, the Corporation’s and its subsidiaries’
ability to complete strategic transactions, integrate acquisitions and implement other growth strategies, and the Corporation’s and its subsidiaries’ success in anticipating and
managing the foregoing factors.

Investors are cautioned to consider these and other factors, uncertainties and potential events carefully and not to put undue reliance on forward-looking statements. Information
contained in forward-looking statements is based upon certain material assumptions that were applied in drawing a conclusion or making a forecast or projection, including
management’s perceptions of historical trends, current conditions and expected future developments, as well as other considerations that are believed to be appropriate in the
circumstances, including that the foregoing list of factors, collectively, are not expected to have a material impact on the Corporation and its subsidiaries. While the Corporation
considers these assumptions to be reasonable based on information currently available to management, they may prove to be incorrect.

Other than as specifically required by applicable Canadian law, the Corporation undertakes no obligation to update any forward-looking statement to reflect events or circumstances
after the date on which such statement is made, or to reflect the occurrence of unanticipated events, whether as a result of new information, future events or results, or otherwise.

Additional information about the risks and uncertainties of the Corporation’s business and material factors or assumptions on which information contained in forward-looking
statements is based is provided in its disclosure materials, including its Annual Information Form and its most recent Management’s Discussion and Analysis, filed with the securities
regulatory authorities in Canada, available at www.sedar.com.

These presentation materials contain statistical data, market research and industry forecasts that were obtained from industry publications, studies and reports or are based on
estimates derived from same and the Corporation’s knowledge of, and experience in, the markets in which its subsidiaries operate. Actual outcomes may vary materially from those
forecast in such publications, studies or reports, and the prospect for material variation can be expected to increase as the length of the forecast period increases and as the length of
time since the date of the original publication increases. While the Corporation believes this data to be reliable, the Corporation has not independently verified any of the data from
third party sources referred to in these presentation materials or ascertained the underlying assumptions relied upon by such sources. Accordingly, the Corporation does not
guarantee, and takes no responsibility for, the accuracy, currency and completeness of this information. Further, such information may change without notice and the Corporation
undertakes no obligation to update the information. 2



1 Non-IFRS / non-CGAAP
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AR R el L Financial Measures

Certain financial terms included in these presentation materials or in oral statements made by
representatives of the Corporation in connection with these materials or in response to questions,
such as “operating earnings” are non-IFRS/non-CGAAP financial measures that do not have a
standard meaning and may not be comparable to similar measures used by other entities. Please
refer to the Corporation’s Management’s Discussion and Analysis for more information.

The following abbreviations are used in this document: Power Corporation of Canada (Power Corporation or the Corporation); Canadian
generally accepted accounting principles (Canadian GAAP or CGAAP); Great-West Lifeco Inc. (Lifeco); IGM Financial Inc. (IGM);
International Financial Reporting Standards (IFRS); Pargesa Holding SA (Pargesa); Power Financial Corporation (Power Financial); Asset
Under Management (AUM); Great-West Life & Annuity Insurance Company (GWL&A); millions (M); billions (B); Canadian Dollar (CS); U.S.
Dollar (USS).



POWER CORPORATION
OF CANADA

Power Corporation of Canada

As of May 16, 2011
Other Subsidiaries —— — Investment Portfolio
POWER CORPORATION
=  Communications/Media OF CANADA

= Sagard SAS 66.1% |

POWER FINANCIAL
CORPORATION

| 70.6% | 59.7% | 56.5% (1)
GREAT-WEST I g M Pargesa
INC. \

Financial Holding SA

= Power Financial is the principal subsidiary of Power Corporation
= Market capitalization of C$13 billion (TSX: POW) and CS22 billion (TSX: PWF)

= Long-term commitment to the Protection, Retirement Savings and Asset Management
markets in Canada, the U.S. and Europe

= Assets under management of C$500 billion

(1) pargesa position owned jointly with the Frére Group of Belgium 4



f Business and Geographic Diversity
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Power Financial by Line of Business and Geography - 2010

Canada C$1,104M Europe C$528M  U.S. CS$229M
(59.3%) (28.4%) (12.3%)

100%

Pargesa 6.4%

IGM 22.4%
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CS$1,861M previous CGAAP Operating Earnings in 2010 (Excl. Corporate Expenses and Putnam)
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Dy Market and Geographic Diversity

CORPORATION

Power Financial by Market and Geography - 2010

Canada CS$1,104M Europe C$528M U.S. CS229M
(59.3%) (28.4%) (12.3%)

100%

Investments 22.7%
(Pargesa)

809
% Wealth Management

58.0% Reinsurance 20.0%
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20%

Protection 15.0%

CS$1,861M previous CGAAP Operating Earnings in 2010 (Excl. Corporate Expenses and Putnam)
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Grow Distribution

Product Enhancement

Asset Retention

Use of Technology

Manage Capital and Risk

Strategic Initiative Focused on
Organic Growth
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R The Canadian Wealth Opportunity

CORPORATION

Our businesses are positioned to address the robust wealth and asset
management opportunity that is significant and growing in Canada

Sizeable Financial Assets at all Income Levels Asset Levels that Increase with a Maturing
(€$000) Population
$181 (C$000)
$158
123
$87 $92 S
$59
. $41 .
$35TOS$55  $55TOS$70  $70 TO $100 $100 OR 45-54 55-64 65 +
MORE
Household Income (2009) Age of Head of Household (2009)

w====  AVERAGE $ UNREGISTERED
=== AVERAGE $ REGISTERED

SOURCE: IPSOS REID ‘CANADIAN FINANCIAL MONITOR’, SPECIAL ANALYSIS FOR IFIC 8
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R The Canadian Wealth Opportunity

CORPORATION

We focus on the advice channels in Canada

Demonstrable Wealth Impact

(€$000)
4.6X 6.8X 3.7X 1.6X
$215
$197
$165
138
: I $
- I
$35 TO $55 $55 TO $70 $70 TO $100 $100 OR MORE

Household Income (2009)

AVERAGE $ UNREGISTERED — NO ADVICE === AVERAGE $ UNREGISTERED — WITH ADVICE
w=== AVERAGE $ REGISTERED — NO ADVICE === AVERAGE $ REGISTERED — WITH ADVICE

SOURCE: IPSOS REID ‘CANADIAN FINANCIAL MONITOR’, SPECIAL ANALYSIS FOR IFIC
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The U.S. Wealth Opportunity

We are focused on the compelling defined contribution opportunity which is
estimated to grow to almost USS8 trillion in assets by 2020

$7,500
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wr $3,300
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2008 New New New plans IRA Other Asset 2015/2020
assets contributions participants rollovers withdrawals  appreciation* assets
Great-West Putnam

= 4.5 million defined contribution participants

= Leader in public / non-profit sector

= Growth strategy focused on small corporate 401(k)
= |eading operating platform in FASCore

=  Mutual funds through third-party channels

= Focus of 401(k) platform on high value-added clients
= Brand and performance

= FASCore-based platform

* Average asset appreciation rate of 6.1% (after fees) by asset classes is assumed to be 7.1% for equities, 4.7% for fixed income, 2.2% for money 10
market/stable value, and 5.75% for asset allocation funds. Source: McKinsey Analysis.
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R Putnam Overview

CORPORATION

Line of Business

Putnam Retail Management Putnam 401(k) Putnam
. . e Putnam Japan L. PanAgora
(U.S. Retail) Defined Contribution Institutional
AUM (USS billions) $62.9 $14.1 $7.0 $20.3 $23.0
As of March 31, 2011
) . Corporations and Retail and Pension Plans, Pension Plans,
End Client Individuals . ) Corporate, Sovereign Corporate,
Participants Pension
Wealth Sovereign Wealth
Brokerage F|r.ms, Registered Advisors and Nippon Asset Direct Sales and Direct Sales and
Channels Investment Advisors, Insurance, Management
Consultants Consultants Consultants
Banks and Banks
Investment
Putnam PanAgora
Manager

Product and Marketing, Operations and Technology

Corporate (Legal, Compliance, HR, Finance, General Services)

11



L Puthnam Strategy

POWER FINANCIAL
CORPORATION

To make Putnam into one of the premier asset management companies in the world

= Deliver superior investment performance

= Provide innovative and high-quality products and solutions in all market environments
= Regain leadership in the U.S. retail mutual fund space

= Be arecognized innovator for the global institutional investor

= Become the retirement partner of choice for advisors, plan sponsors, and participants

—— o 0O

2008 2009 2010 2011 2012
Turnaround Rebuild & Leverage Perform Amplify Lead

L/ AN ON’S e Innovation
BEST e New products

= MUTUAL-FUND
FAMILIES * Thought leadership

*  Inaremarkable turnaround,
Putnam rockets to No. 1.

e Investment strategies

Voyager
stands alone.

Absolute Return
Funds

Putnam Voyager Fund

isthe only large-cap
growth fund with positive
3-year performance. 12




f Momentum at Putnam
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80% of mutual funds assets across asset classes are now ahead of 3-year
Lipper medians

Percent of Assets

In Lipper Above Lipper Weighted Average
Top Quartile Median Lipper Percentile
3 Year 3 Year 3 Year
U.S. Equities 76% 94% 21
Intl. / Global Equities 13% 19% 63
Global Sector* -- - -
Small Cap Eq. / Spectrum 60% 87% 32
All Equities 67% 84% 27
Taxable 31% 50% 43
Tax Exempt 26% 100% 36
Money Market 97% 97% 16
All Fixed Income 36% 70% 39
Global Asset Allocation 33% 100% 34
Absolute Return* -- - -
All Products 52% 80% 32

*Funds not evaluated relative to Lipper peers; instead evaluated based on excess return to benchmark.

As of March 31, 2011 13



f Momentum at Putnam
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Accelerating retail mutual fund The build out of Putnam’s full-service
sales in 2011 defined contribution platform is
already receiving acclaim

Total Retail Mutual Funds

2 * New offering launched in 2009
o
T = 25 “Best in Class Awards”
a
2 = 2010 “Retirement Leader of the Year”
[7,]
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14



1l Great-West Lifeco

P ORPORATION Earnings by Segment

B Canada & Europe ® U.S.Fin.Serv.& Corp 1U.S. Healthcare @ Putnam LI Lifeco Corp
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Operating earnings as per previous CGAAP for 2006 -2009 and IFRS for 2010 15



1l Great-West Lifeco

" CORPORATION Earnings by Segment (constant currency)

B Canada & Europe M U.S.Fin.Serv.& Corp 1 U.S. Healthcare ® Putnam LI Lifeco Corp
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Operating earnings as per previous CGAAP for 2006 -2009 and IFRS for 2010. Based on 2007 exchange rates. 16
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POWER FINANCIAL Pa rgesa Strategy
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Pargesa's strategy is based on the following principles:

= Concentrating the portfolio on a limited number of major holdings, with the aim of creating
long-term value

= Seeking to exercise major influence or control over the companies in which Pargesa holds
interests

= Ongoing involvement as a strategic shareholder in the companies in which Pargesa invests

Recent developments:

= Power Financial/Frere Group (through Parjointco N.V.) increased its equity stake in Pargesa
from 54.1% to 56.5% and voting rights from 62.9% to 76.0%

= Pargesa sold its 25.6% stake in Imerys to Groupe Bruxelles Lambert for cash consideration of
1,087M euros

17
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R G Pargesa Group Companies
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As of May 16, 2011 ﬂ
1 Parjointco Gro‘upe ]
POWER FINANCIAL  ggo 50 % Frere
CORPORATION

56.5 % Economic Interest
76.0 % Voting Interest

n 50.0 % Economic Interest
52.0 % Voting Interest

GBL

Groupe Bruxelles Lambert

I I 56.4% I I 21.1% I I 5.2% I I 4.0% I I 7.1% I I 9.9%
< l GDF S\ CZ o Qe
‘9 LAFARGE . —
I M E RYS ToTAL Pernod Ricard
Market CS3.1B C$4.0B CS4.5B CS5.7B CS0.8B CS2.5B

Valuet)

= Significant influence or control over core investments with an overall value of $C20.1 billion

* Pargesa’s market capitalization stands at C$8.2 billion

(1) Represents GBL's share of companies market capitalization 18
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Power Corporation

POWER CORPORATION

TRy Investment Portfolio

4.3% equity interest in CITIC Pacific, listed on the Hong Kong Stock 424
Asia Exchange
Initial USS50M license to operate as a QFl| 241

= Two private equity funds investing in mid-size companies in French

Sagard Europe speaking Europe .
- Managed by Sagard SAS, a subsidiary of Power Corporation

NN

Asset management team investing in mid-cap public companies in

Sagard Capital the U.S. -
Partners . Maximum investment planned at US$250M
Private Equity
Limited . Investment in private equity limited partnerships 288
Partnerships
Other > . Hedge funds and other 124
1,475

Market Value as of March 31, 2011

(CS millions)
19



Summary

POWER CORPORATION
OF CANADA

= Power Financial is well positioned to benefit from opportunities in the
asset management and retirement space in Canada and the U.S.

= Protection segment is providing a stable base and growth opportunities
in Canada and Europe

= Putnam re-emerging as a force in U.S. and global asset management
= Strategic plan focused on organic growth

= Diversification offered through:

v" Power Financial’s equity stake in Pargesa

v" Power Corporation’s investment portfolio

20



